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Ray Solnik Bio
As president of Buena Vista Business Services, Ray Solnik consults to technology and service companies on business growth.  Current and past clients include CrowdFlower (aka Dolores Labs), MarketTools, Zoomerang, Enable Networks, Xerox PARC (Palo Alto Research Center), CoreSite, Dreyfuss & Birke, and OpSource.
Mr. Solnik has run technology businesses including start-ups, midsized private companies, and divisions of a public Fortune 100 company.  He brings a unique combination of skills in strategy and execution as well as marketing, sales, business development, and finance.  

He also has a rich history of contributing in the non-profit world.  In particular, he has served on United Way Boards where he has led creative approaches to fundraising and social program implementation. 

Prior to Buena Vista, Mr. Solnik was President and COO of OpSource, Inc. where he grew revenues 200%, tripled customer count, and doubled margins during his tenure.  OpSource is a venture capital backed company that runs the core Software as a Service (SaaS) and web operations of some of the most successful software and web 2.0 companies in the world including Adobe (e.g., acrobat.com , buzzword, ConnectPro), Business Objects (acquired by SAP), Ribbit (acquired by British Telecom), Sabrix (acquired by Thomson Reuters), and Taleo (NASDAQ:TLEO).  Mr. Solnik was responsible for the operations of the business including sales, marketing, product management, operations engineering, and technical operations. 
Prior to OpSource, Mr. Solnik was Chief Development Officer of New Edge Networks until the successful sale of that company to EarthLink for $125M.  Before joining New Edge Networks, Solnik was president of AT&T’s consumer Internet company, AT&T WorldNet, where he led the shift of this million plus subscriber and $300+M revenue business from investment mode to cash generation.  Under his leadership, the business increased cash flow by over $130M annually.  Solnik was also vice president for consumer strategic marketing for AT&T and headed a portfolio of growth businesses.  He led the marketing launch of AT&T CallVantage, the company’s consumer Voice Over IP (VOIP) product.  Earlier in his career, Mr. Solnik held various positions in the data communications, software and financial services industries.  
Mr. Solnik has an MBA from the Stanford Graduate School of Business in Palo Alto, California  and a BA degree in economics from the University of Michigan, Ann Arbor.  He lives in the Silicon Valley with his wife and two children.
raysolnik@bvbs.us
http://www.linkedin.com/in/raysolnik 
908-452-9002


